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Hello!

My team and I have been working together for the past 20 

years. We started out in the infomercial business, running 

national TV ads that sold everything from vegetable slicers to 

courses on how to buy and sell real-estate.  We helped many 

companies, large and small, increase their revenues and grow 

their businesses using our marketing methods.  When Google 

introduced AdWords, we were one of their first clients.  We 

found that the cost of advertising per order on Google AdWords 

was about half of that on TV. Our largest client then gave us 

carte blanch to buy as much media online as we could.  And we 

did!  That company quickly grew to $400 million a year.  That 

was our start in the digital media market and it allowed us to 

test our infomercial marketing methods online and work on our 

playbook to make it perfect.  We are using the same time-tested 

and proven methods to help our clients grow their businesses 

today.  Whether you decide to work with us or not, I think you 

will benefit from some of the methodologies outlined here. 

- Sasson Sarooei
Strategist
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Our projects are generally divided into three 
phases.

1. Build.  
Build something that your customers want 
and make it better than your competitors’.

2. Test and improve.  
Perform test marketing to find a winning 
marketing formula that we can repeat.

3. Roll out. 
Roll out the campaigns and scale to multiple 
channels.

Many books have been written about each step, 
so that you are most likely an expert in the build 
phase. What we at Navazon aim to do is to use 
proven digital marketing methodologies to help 
your company fast-track each step and get to 
market faster, with much lowered risks. 

Build
Why do certain products sell while other 
seemingly similar products do not? That’s a 
difficult question to answer, but fortunately we 
don’t need to answer it to successfully sell on 
the Internet. We know that people buy all kinds 
of products and services online. If you create a 
product or service that is better than an already 
hot-selling product, you will sell it. Customers 
must feel that they are better off buying from 
your company than from your competitors. 
It does not necessarily have to be a better 

5

Your Playbook for Branding & Digital Marketing

Our business marketing strategy 
is simple. It is a time-tested direct 
marketing strategy that has 
served many companies well for 
decades.  It removes many of the 
risks that startups face and can 
increase your chances of success 
exponentially. 

Approach
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product or service, but it must be a better value 
proposition for the customer. To understand 
how to be better than your competitors, you 
need to understand them. Market research helps 
understand the current marketplace so that 
we can build a value proposition that attracts 
customers.  Branding helps position that product 
and service so that customers are attracted 
to it. Once the brand messaging is developed, 
we create websites, landing pages, videos and 
other creative tools that communicate the value 
propositions to our target audience and compel 
the customer to take action.

Test and Improve
As marketers, our job is to understand the 
customer’s purchase journey, from the moment 
the thought arises to the moment they complete 
the transaction. We place our client’s brand 
message in front of the customer at the right 
time and move them along to the next step until 
they become a long-term customer. 

What makes digital marketing and advertising 
much more appealing than traditional 
advertising is that you can quickly and accurately 
test your business model or marketing ideas. 

Build  
Build something 

that your customers 
want and make it 
better than your 

competitors’.

Roll out
Roll out the 

campaigns and 
scale to multiple 

channels.

Test and  
improve 

Perform test 
marketing to find a 
winning marketing 

formula that we  
can repeat. 

In traditional advertising, a company such as 
Coca-Cola would introduce a new drink like 
the New Coke and wait a year or longer to find 
out if it was successful or not. We all know how 
expensive that marketing test was! With digital 
marketing, brands can test ideas in weeks 
rather than years and receive immediate results 
that provide deep insight into campaigns. This 
allows entrepreneurs to test different ideas or 
marketing methods until they find ones that 
work and are replicable. 

Roll Out
Once you have a tested and proven idea, it is time 
to roll out and take over the market. Let’s assume 
that in the test phase each $100 spent on ads 
resulted in $500 in revenues and $200 in profits. If 
the test was repeated and the numbers persisted, 
it tells us that spending $1 in ads will bring in 

$2 in profits. Once we have devised and tested 
this winning formula, it is time to scale up and 
increase the ad-spend and explore new marketing 
channels and markets. As the profits roll in, you 
can test new products, services and markets, 
systematically increasing your market share.

This is what we as entrepreneurs strive for. 
Once we have a winning campaign that is 
bringing in profits, we can invest in the company 
infrastructure, build new strategic advantages 
over our competitors and create things that 
people love and make a difference in the world. 
That is what we strive to achieve for our clients.

The following pages briefly explain the tools and 
methodologies that Navazon uses to build, test 
and roll out your campaigns and achieve your 
marketing goals.
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Competitive Market Analysis
We need to understand 5 key things: Our 
competitors, their claims, their sources of 
traffic, their successful ads and what makes 
them attractive to buyers. Once we are able to 
gather this through your custom CMA report, 
we can then position your company, products 
and services effectively to compete and win 
your market share. Consider it your blueprint  
to success.

Navazon can:
● Review audience demographics for all 

competitors’ audiences combined
● Study their website traffic
● Analyze their visitor engagement
● Find out their Incoming AND outgoing traffic 

sources
● Find out how much traffic is organic vs. paid 
● Determine what their top performing organic 

AND paid keywords are

Our research team will analyze your 5 top 
competitors’ digital marketing campaigns and 
provide you with the market intelligence insights 
you need to succeed quickly and avoid common 
mistakes.
  
Sentiment Analysis
What do people think, want and feel about a 
topic or brand? What are people saying about 
you? Are you meeting market demand?

Based on conversations on social media, we 
are able to gather a Sentiment Analysis Report, 

9

Market   
 Research

Did you know? Online customers 
spend 16-30 minutes comparison 
shopping before making their 
buying decision, comparing 
between 3-7 companies. How are 
you going to stand out? 
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which will reveal exactly how people react to 
your brand, and brands like yours. This shows 
an actual graphic representation of how people 
feel about a given keyword, related keywords 
and other popular related topics. It will help us 
craft our marketing strategy by giving a glimpse 
into how to talk about products and services in a 
way that will resonate with your customers. And, 
yes – the report will pick up negative discussions 
in real-time, so you can respond quickly and 
take control of your reputation. We can also pick 
up your competitor’s negative sentiments, so 
you can stay ahead of the conversation.

Audience Insights
What is your audience like? What are their 
behaviors? What are their tendencies?

An Audience Insights Report provides a vast 
amount of information about your audience or 
your competitor’s audience.  We can combine 
the audiences of all your competitors to create 
a larger segment for more accurate reporting.  
We then use this information to tailor content to 
meet their needs or interests.  When you know 
where they shop, who their favorite authors are, 
their favorite TV programs and magazines, and 

We need to understand  
5 key things:

Our
competitors their claims their sources  

of traffic

their
successful

ads 

what  
makes them  

attractive  
to buyers

you will know what language and tone to use in 
your content to appeal to them. 

The report provides data in the following areas: 
● Demographic data
● Purchase behavior
● Favorite sites/pages/brands

Target Audience Personas
Now that you know what your audience 
likes, it’s time to drill down even deeper. Who 
exactly is your ideal customer? What are their 
pain points or aspirations?

A Target Audience Persona outlines a typical 
member of your target audience and is used to 
gain a deeper understanding of them.  We’re 

talking specifics - this is a fictional representation 
of your audience rooted in demographic and 
behavioral data that we gleaned from the 
Audience Insights Report. Is your ideal customer 
a pregnant married woman in her 30’s living in 
the suburbs? Or is it a man between the ages of 
55-65 suffering from hearing loss?

Navazon will create three audience personas to 
represent three different audience segments. 
This means we give them names, faces and a 
clear background to give us someone to serve 
ads to. Think of it as a deep-dive into your 
audience. Once we can have someone to relate 
to and understand their feelings and pain 
points, it helps us map out your messaging and 
ads on a much deeper level.
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Conveying those values builds an emotional 
connection with your customers, which creates 
brand loyalty. Your customers will then be more 
eager to try your new offerings and  
make purchases once you’re able to gain 
this loyalty. If you’re able to keep up with 
your market’s demand, then you’ve acquired 
customers for life.

Navazon has been helping startup and 
established companies build and enhance 
their brand for 15 years.  We use analytics and 
research to carefully position brands with the 
right voice and tone and extend the brand reach 
using proven marketing methods (as well as our 
awesome creativity).

Brand Messaging
What are you offering your customers? Why 
should they choose you over anyone else?

Brand messaging refers to the value 
proposition that you will communicate with 
your audience, answering those two key 
questions. It is your first impression and is what 
inspires and persuades them to learn more 
and ultimately buy your products or services.  
Brand messaging can start with a beautiful logo, 
a strong slogan or tagline, or just an awesome-
looking Instagram page. It may also include 
messages for headlines, calls-to-action and 
much more.

Your brand messaging must be crystal clear. It 

Branding
Simply stated: Customers are 
attracted to brands that they share 
values with, and the importance 
of having a strong brand that a lot 
of people can share values with 
cannot be overstated.
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must be short and to the point. Your audience 
should “get it” immediately and relate to it.  It 
must also be stronger than your competitors’ 
brand message, recognizable and consistent 
across the board. Navazon’s award-winning 
copywriters will craft brand messages that are 
authentic, powerful and memorable to get them 
locked in right away. 

Unique Selling Propositions
Why should customers choose your company 
vs. your competitors?  What sets you apart and 
makes you a better choice? Is it higher quality, 
better price greater availability, easier use, or 
maybe a better design?  Once you state your top 
USPs, we make sure that your value promise 
surpasses that of your competitors. USPs are 
essentially what can end up locking down your 
sale, and they’re used to develop your brand 
messaging and for writing copy for your website, 
brochures, video scripts and all your other 
marketing materials. 

Copywriting That Compels
We recognize that great writing not only excites 
and incites the audience to action, but it also 
serves to complement your brand in ways that 
visuals alone cannot do. The experience and skill 
of our copywriters shines through in messaging 
that is clever, concise and always on point. There 
is a meaning behind every word, a purpose 
behind every phrase. And the “sell”, no matter how 
nuanced, is always wrapped into the overall story.

Logo Design
Your logo is a visual representation of your brand 
identity and messaging.  As such, it is the first 
brick in the foundation of your visual brand.  A 
great logo is simple, beautiful, easy to understand 
and, most of all, memorable. It gives customers 
a special feeling, and a poorly designed logo can 
exude lack of care and professionalism from a 
brand. Ever buy a bottle of wine because the 
label was “cool”? Give people something they’d be 
happy to own, wear, or use.

Navazon’s approach to logo design is different.  
Our designs are based on audience insights 
and analytics, leading to a unique logo that 
will resonate with your audience.  Using the 
psychology of shape and color, we convey 
meaning, and we influence thinking and 
emotion to give your customers something we 
know (from our data and our gut) they will love.

Brand Guide
When it comes to brand identity, consistency is 
the key.  You need to make sure your customers 

will recognize you everywhere you pop up, 
with just a quick glance. Your brand’s color 
palette, logo usage, typefaces, style, plus your 
brand tone and voice must be used consistently 
across all media.  Maintaining consistency is not 
easy when more than one person is developing 
content.  A brand guide sets the rules for 
treating your brand message, brand look, and 
other brand assets.  Marketers, partners and 
employees will know how to present your 
brand, what to say and, more importantly, what 
not to say.

Brand 
Messaging

Unique Selling 
Propositions

Messaging

Logo Design

Brand Guide
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Website Design
A successful business needs a professional 
website that is built to convert visitors into 
buyers. A great website is more than a collection 
of beautiful pictures and clever copy - it must 
present compelling value to its audience, 
connect with them at a deep level and enable 
them to transact efficiently.

At Navazon, our websites are designed based 
on research and analytics, with a clear strategy 
from the onset.  We design all custom sites 
with intuitive user interfaces for a great user 
experience. Each page is thought through and 
crafted carefully, based on not only the latest 
best practices, but what works best for your 
company’s audience.  

Our websites are built for serious business 
and designed to convert with these four key 
features:

● User-Centric Design 
We believe in designing user-centric websites 
for visitors, and not just for business owners.  
Our goal is to make the visitor feel like 
they’ve found the perfect site for their needs 
and give them confidence that they’re in the 
right place.

● Mobile First 
Over 60% of website traffic comes from 
our mobile phones. This is especially true 
for business-to-consumer sites.  We design 

Website and 
 eCommerce

Did you know? There are almost 
2 billion active websites, but only 
a small fraction of these have any 
significant traffic or sales.
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sites that not only load fast but look great on 
mobile devices (Don’t worry - we make sure 
they look great on desktop monitors too!).

● Optimized Pages and Content
 Since at our core we are a digital marketing 

company and not just a web design agency, 
we are experts at SEO.  Every page and all the 
content that we develop is highly optimized 
for search engines, so that they can be 
indexed and ranked high on search results. 
For mobile devices, we design Accelerated 
Mobile Pages (AMP), favored by Google and 
other search engines to make sure you get 
found, and found fast.

● Tracking & Analytics 
Reporting and tracking is the key to digital 
marketing success.  We measure results 
regularly and constantly adjust offers and ads 
to improve results.  Every web page designed 
by our team includes Google Analytics and 
Facebook Pixels for tracking and analytics, to 
make sure you know exactly what is going on.

Landing Page Design
You need to give users get what they need, and 
quickly. Think about it: Do you want to read 
large amounts of copy and scroll endlessly for 
the Buy Now button, to buy a product or service 
that you need?  We create landing pages based 

on proven methodologies and best practices to 
help the buyer make their purchase decision 
quickly. We create trust and remove obstacles 
and risks. The result is a higher conversion rate 
and larger average orders. Get them in, out, and 
on their way!

User Testing & Conversion Optimization
Your landing page might be giving you some 
sales, but is it working to its full potential? As you 
know, we thrive on user data to make sure we’re 
giving your audience what they need, and with 
this we can literally watch users interact with the 
landing page and identify areas of friction and 
pause.  This gives us the unique opportunity to 
improve the landing page, removing those areas 

of friction and making things easier.  Then, we 
continue to test and optimize until we reach our 
target metrics.

Ecommerce Catalog
● Shopping Cart 

Shopping carts are all different, and we select 
the right one for your industry and business 
size to make sure there are no issues. We 
support all of the major shopping carts, and 
our programmers can customize your cart 
to support all of the features you need.  Our 
ecommerce team will design a catalog that is 
superior to your competitors’ in every way, 
ensuring an easy journey from landing page 
to checkout page.

Website and 
eCommerce

Website Design
Syndicating 

Your Product 
Catalog

Landing Page 
Design

Ecommerce 
Catalog
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● Highly Detailed Catalog 
Your catalog will include all of the product 
attributes that the shopping cart requires. 
Does your product come in multiple 
shapes, colors, or sizes? We then go one 
step further and add all of the many 
attributes that are needed by shopping 
comparison engines. With our 15 years of 
experience in ecommerce, we know how to 
get your products to rank higher than your 
competitors’ product listings on shopping 
sites.

●	 Optimized Product Images 
Our product photography team specializes 
in ecommerce product shots, which means 

we excel in creating beautiful product 
photos that help sell your product.  Detailed 
hi-res shots from every angle empower 
customers to examine their choice in detail 
and, ultimately, feel confident about their 
purchase. 

●	 Schema.org Metadata 
In addition to having a detailed product 
catalog, we insert metadata codes into 
the back-end of product pages based on 
Schema.org specifications.  Google, Facebook 
and other search engines use this data to 
showcase your product on their search result 
pages, helping elevate your product listing 
rank on search engine shopping results.

Syndicating Your Product Catalog
These days, if we need to purchase a specific 
product, we tend to put it into Google to see 
where we can find the best price across the 
Internet. Ultimately, we choose the most 
trustworthy site in combination with the most 
reasonable price. Simply put: If you sell a 
product, you need to be here. 

Aside from Google Shopping, there 
are Shopping.com, BizRate, 
Walmart and many more of 
these comparison sites. 
Research shows that 
most people comparison 
shop on these different 
channels, and your 
product catalog needs 
to be transmitted to 
these channels. 

How do they work? Most 
channels use the Pay Per 
Click model, where you bid on 
clicks and set a maximum daily 
budget.  When customers click on your 
product, they are directed to your website where 
they then finish the sales transaction.  Some 
channels, like Walmart, take a percentage of your 
sale for any product that they sell.  Of course, 
if there is a return or refund, you can request a 
refund of the commissions paid.  Your product 
catalog can also be pushed to marketplaces like 
eBay and Amazon to work in similar ways.

●	 Comparison Shopping Channels
 We will create accounts for your business 

on prominent comparison shopping 
channels. We will customize your store 
on the channel, set maximum daily 
budgets, bids, return and refund policy, 
privacy policy and more. We map your 
product catalog to the channel as per 

their requirements and meet the 
channel’s requirements.  We then 

test the channel thoroughly 
before going live, to make 

sure everything works 
swimmingly.

●	Automatic Broadcast 
to Channels
 Your products 
will be filtered and 
automatically sent to 

the channel in regular 
intervals.  For instance, we 

could post all products with 
a retail price of $100 or higher 

to all channels daily.

●	 Tracking and Analytics
 We provide regular reports on all 

comparison shopping channels, showing 
their performance, costs per click and cost 
per conversion. We compare these with your 
competitors to make sure everything is on 
market trend, performing optimally, and we 
adjust as needed as we go along.
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App Development
We develop mobile apps, business applications 
and back-end APIs that are used by some of the 
largest media companies in the United States.  

● UI/UX
 Is your app easy to use and navigate around? 

We consider User Interface and User 
Experience to be the most important parts of 
a successful app.  We start with wireframing 
and user-testing the UI and UX until the 
interface is perfect, ensuring easy use and no 
frustrations.

●	 Functionality
 Our development team members are well-

versed in the most robust development 
technologies in the marketplace.  Software 
projects move swiftly from design to 
development, testing and deployment with 
client oversight and complete transparency. 
We’ll get it done on time, in the best way.

Navazon started as a software 
company developing software for 
marketing companies, so needless 
to say, we know it pretty well.

Application    
  Development
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On-location Photography
Whether you are next door or across the ocean, 
you can trust Navazon’s photographers and 
videographers to capture beautiful images that 
help tell your brand’s story in a compelling and 
memorable way. 

Product Photography
Great product photography empowers 
customers to examine products almost like 
retail customers do when they have the 
product in hand.  It is proven that products with 
better pictures convert at higher rates than 
products with marginal photos, especially when 
shopping engines have specific photography 
requirements. You want to give your customers 
something they can feel good about purchasing 
online, and Navazon’s in-house photo studio 
produces hi-res product photos that help move 
your products. 

In the age of social media, the best 
stories are told with photos and 
videos. 

Photography
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Overview Videos
Navazon’s award-winning video production 
team covers all production services from script 
writing to pre-production, production and post 
production.  It’s your one-stop video house.

Template Videos
For advertising and social media videos that may 
have a shorter life span, we produce template-
driven videos that are customized with your 
brand messaging.  These are highly engaging, 
short videos that demand attention. We then 
optimize the videos for SEO, resulting in high 
ranking positions on YouTube.

Ready to tell your company’s 
story? For a crafted video about 
your company, brand or products, 
we produce custom videos 
that tell your story in not only a 
beautiful way, but an engaging 
manner.  

Video 
 Production
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SEO/SEM
Also known as organic results, the business is not 
charged when a user clicks on search results, as 
opposed to Pay Per Click or Sponsored results. 
SEO is a marathon, not a sprint - it’s a long-term 
marketing strategy that, once established, can 
last for a long time.  Since SEO/SEM can take 
anywhere from a few weeks to several months to 
work (depending on the competition), Navazon 
recommends running short-term campaigns like 
PPC while SEO/SEM becomes effective (and to 
help the SEO/SEM work faster!).

Navazon’s 100% ethical, white-hat SEO and SEM 
services adhere to Google’s updated webmaster 
guidelines. Our SEO/SEM package includes 
tracking and reporting for target keywords, so you 
can see the results of the work as your site climbs 
on search engine result pages. Content is key 
when it comes to SEO & SEM, so we also publish 
blog articles and press releases on many sites on 
the web to help work these keywords. Navazon 
is a Google Certified Partner that has been 
performing SEO and SEM services since 2003.

On-Page Optimization (SEO)
● On-page analysis, reporting and 

recommendations
● Page optimization
● Site optimization for geo-targeting

Off-Page Optimization Services (SEM)
● External link building
● Blogging

Brands aim to excite and engage 
consumers and drive desired 
actions.  Here are some of the 
latest marketing methods to reach 
consumers.

Digital 
 Marketing
Methods
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● Press releases
● Geo-targeted and national targeting

Local Directory Listings
Local Directory Listings are a huge tool that 
we use to help build your SEO, as well as your 
brand’s online consistency. Navazon marketers 
submit a detailed business profile with images, 

video, description of services, keywords and 
other location details to major directories. We 
currently work with over 70, including Google 
Business, Apple, Facebook, Yelp, Siri, Amazon 
Alexa, and MapQuest. We work to confirm 
submissions and ensure proper listings so 
that your SEO and SEM stays strong, and your 
information online is all under control.

Navazon also creates a list of services and 
submits it to all directories that accept services, 
such as Facebook.  We will also maintain 
your listing by posting monthly updates to all 
directories.  Updates can be special offers, 
events, social media posts or other content 
types - we will work with you and all our 
research on your company to establish what is 
best for you.

These listings will appear on all major search 
engines and local directories where people 
search for local products and services, such as:
● Confirmed listings

●	 Updates and posts
●	 Event marketing
●	 Product and services catalog

Video Marketing
Did you know? YouTube is the second largest 
search engine in the world! It’s connected with 
Google, so it is important to make sure that 
your videos are optimized for search to help 
your overall ranking online. Navazon’s video 
production and SEO team will work together 
to optimize your video to rank in top positions 
on YouTube, and ultimately boost your entire 
online presence.
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Google Ads (Pay Per Click)
Pay Per Click (PPC) is the fastest and most direct 
way to find customers who are ready to buy 
now. We have been creating and managing paid 
ad campaigns on Google AdWords since their 
inception and are a one-stop shop to get it all 
done. We write all ad copy, select keywords and/or 
topics, create display ads, video ads and all other 
content necessary to run a successful campaign. 

We monitor, test and adjust both the campaigns 
and landing pages to make sure you are getting 
the best return possible when it comes to:
● Search networks
●	 Display networks
●	 Product shopping

Facebook Ads
Facebook Ads network, which includes 
Instagram, is still a bargain compared to 
other networks.  It features the best and most 
comprehensive targeting methods in the 
industry, enabling marketers to reach their exact 
potential customers. 

Navazon has been creating and placing 
Facebook and Instagram ads since their 
inception, and we manage large campaigns and 
generate tens of thousands of views for our 
clients every month with:
●	 Paid Ads on Facebook
●	 Paid Ads on Instagram
●	 Retargeting ads

Social Media Marketing
Navazon’s social media team will create engaging 
posts on topics related to your business, 
products and services, and other subjects that 
are of interest to the target audience and post 
them on client social media pages. Not only do 
we want to promote your products, but social 
media is the perfect tool to convey the lifestyle 
that your company associates with.

It gives users a positive feeling, and we capture 
it in these ways:
● Research and select interesting and timely 

topics related to your business
●	 Curate content with appropriate, properly 

licensed images
●	 Write headlines, copy and trending hashtags
●	 Produce the post using images, graphics 

and text sized correctly for social media sites 
within the client’s brand guide

●	 Upload posts on Basecamp for client 
approval

●	 Schedule posts for distribution to client’s 
social media pages

●	 Publish posts to public groups on Facebook, 
Google Plus, and LinkedIn
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Affiliate Marketing
Ever told someone about a great store you 
visited, or a really good movie you just saw? 
Now, imagine getting paid for giving those 
honest recommendations. This is Affiliate 
Marketing, and it is a favorite of ecommerce 
retailers around the world. It is commission-
based, and the merchant pays the commission 
only after a successful sale or transaction.  
Additionally, it has tremendous SEO benefits as 
it creates one-way links back to the merchant’s 
site.  Navazon works with all affiliate networks 
and has built successful affiliate channels for 
our clients since 2003. 

We handle:
● Campaign creation
●	 Onboarding
●	 Tracking and payouts

Influencer Marketing
Social media has given individual people 
audiences and a platform that wouldn’t 
normally exist without it. These people with 
large audiences on their social media are called 
Influencers, and they are the darlings of brands.  
Their fans trust their recommendations and 
their content.  Influencer marketing is growing 
faster than digital ads - it is mainly commission-

based and can help companies build their online 
brand quickly. 

Navazon’s marketing team will manage the 
entire influencer marketing cycle:
●	 Identifying and outreach
●	 Onboarding
●	 Tracking and payouts

B2B Marketing
If you sell products and services to other 
businesses, you may know how difficult it is to 
reach the decision makers, in order to make 
your presentation.  Business owners and buyers 
are constantly bombarded with marketing 
materials, and they notoriously pay almost no 

attention to marketing materials sent to them by 
B2B marketers.  They have assistants who act as 
gatekeepers, preventing telemarketers and junk-
mail from ever reaching their desks.  So, how 
do you reach them when you have the perfect 
product or service that they need?  At Navazon, 
we use a holistic approach with multiple touch 
points to reach the right decision maker and 
present our client’s offer in a way that they are 
open to receiving.

We will identify and reach decision makers 
directly, using omni-channel outreach such as:
●	 Identify decision makers, buyers, and point 

persons - we create a new list or append to 
the client’s existing list of prospects



● Build a sales funnel to guide leads through 
the decision-making process, to conversion

●	 Connect to decision makers on LinkedIn, 
using best practices

●	 Create custom audiences on Facebook, 
Instagram and Google, and create awareness 
and direct sales campaigns targeting decision 
makers.

●	 Send emails and direct mail pieces directly to 
decision makers, bypassing gatekeepers

Email Marketing
It’s not dead yet - Email Marketing is still going 
strong and can easily be your most profitable 
means of marketing. A well-crafted newsletter 
helps improve your brand image and increase 
your audience size. It is easily shareable and 
repurposed, so recipients can easily spread 

the word for you. It is cost-effective and fully 
measurable. 

Navazon’s content developers will create a 
monthly newsletter showcasing your services 
and current offerings and broadcast it to your 
list. We do everything from:
●	 Email template design
●	 Creative - copywriting and photo curation
●	 Scheduling & tracking

Clearly, the task of reaching today’s consumer is a 
completely different ballgame than in the past. You 
need someone who has been there, in the trenches, 
addressing this new reality and amassing real 
success stories. We invite you to contact Navazon 
Digital today and give us a moment to explain how 
you too can become one of those stories.
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